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What does your brand say 
about you?
Elements of a strong brand and how technology can 
help you consistently reinforce your message. 

Steeve Pratte, Business Analyst



All-in-one software for RIAs

● Portfolio management

● Performance calculations

● Client reporting

Since 1987

150 employees

Offices in San Diego, Toronto and Montreal

About Croesus
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$800 Billion
Client Assets

9,700
Users



Serving investment firms of all sizes 
throughout North America

● RIAs
● Banks
● Broker dealers
● Asset managers
● Financial planners
● Online/direct investing

Clients in North America
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Why is selling so hard?
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Services
Difficult to 

differentiate

Difficult to 
evaluate

Intangible

Build trust and 
show value

Referrals and 
credibility

Make it real



How Do You Make it Tangible?
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Everything is 
the product

Symbols and 
metaphors

Package your 
services

Consistency

So people can 
relate

Product with 
characteristics

Tangible



Symbols and Metaphors 
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It starts with
YOU!

How are you 
different?

How will you 
show value?

What sets you 
apart?

Targeted pain 
points

Why become 
an advisor?

What is your 
life story?



Mercury: name and logo
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Mercury: consistency
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Mercury: adapting the content
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VARIA: name and logo
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VARIA: consistency
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VARIA: adapting the content
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